








Our Mission
Use our partner network to o�er you the option
to virtual host & IRL events with our speakers and 
media partners. We o�er your company best 
and exclusive sponsorship options.

Media & Marketing Event Partners

Here’s a sample, not a complete list of 
our community of media Partners available 
to host, moderate, 
key note or speak at your virtual public or IRL private event:
Media Shares MediaShares is a marketing and funding consultancy that helps companies prepare and 
implement their investment o�erings.

https://www.mediashares.com/



Family O�ce Insights WHAT IS FAMILY OFFICE INSIGHTS?

Private Is Power – Family O�ce Insights is a private invitation only, 
collaborative peer-to-peer community of single family o�ces, quali�ed 
investors and institutional investors.

https://familyo�ceinsights.com/ 
Expert Dojo 

Since 2018, we have invested in over 100 startups 
to accelerate their growth. What makes us special 
is our focus on building visionary companies.
We typically invest in pre-seed and seed stage startups 
that have a product, a go to market strategy and a potential 
for high growth. Most of our startups are minority and female 
founded technology companies. However, we remain industry 
agnostic and invest in founders from all over the world and 
from diverse backgrounds.

https://expertdojo.com/



Taking Your Brand to a Whole New 
Audience LilaMax Media was 
launched January 21, 2014, 
by Jane King and Bob Morris.

https://lilamaxmedia.com/
TheCryptoUpdates is an independent 
publication house which believes 
in bringing light to the hidden
secrets of the blockchain industry. 
We have explored nooks and corners 
of the blockchain world and the 
cryptoverse.

https://www.thecryptoupdates.com/

Software for raising venture capital and 
managing investor relations. Used by 
startups, investors, accelerators and 
�nancial intermediaries. Foundersuite 
has helped startups raise over $3Billon 
in funding. 

https://foundersuite.com/ 

DNA Based in the Silicon Beach 
hub of Los Angeles, California, 
Digital Niche Agency (DNA) has worked 
with over 500 brands on data-driven 
marketing campaigns to e�ectively 
acquire users, customers, and investors.

https://www.digitalnicheagency.com/
7BC Venture Capital is a venture fund 
focused on powering the digital economy 
through AI, FinTech, PropTech, and 
software technologies. We focus on 
Late-Stage Seed and Series A rounds from 
our fund and then fund our existing portfolio 
companies via SPVs exclusively from our 
LPs all the way up to exit.

https://www.7bc.vc/



Contact us today to customize your sponsorship!
Book a sponsor call:
calendly.com/powerlocalmarketing
or email us: 
marketing@powerlocalmedia.com 

Sponsor or Co-sponsor a livestream webinar
Agenda & Schedule to sponsor or co-sponsor 
w/CEOSocial.io a Livestream virtual event: 
15 min Registration
15 min Welcome Introduction
30 min
• Sponsor(s) Use Cases/Demos 

10 min Refreshment break
 75-90 mins

• Web3.0-NFT/Metaverse advise: Where to �nd Career 
 Employment & Economic Opportunities and options 
 panel w/Q&A 
• Sponsored Company Panel: Top CEO mistakes and 
 how to meet investors panel. w/host and Q&A
• Debate/Discussion: The Metaverse: Trillion $ Business 
 opportunity or Boondoggle? w/Q&A
 30 min 
• Sponsor Virtual investor speed Networking
Sponsor a Private IRL company luncheon investor presentation 
Agenda & Schedule to sponsor a Private Company IRL event
30 min Networking w/appetizers/refreshments 
15 min Welcome Introduction opening remarks
40 min Family O�ce/VC Investor Panel
20 min Company Sponsor Presentation
90 min Lunch/Networking/meet the investors/speakers 
 



Here’s the Facts:
Our private investor luncheons and virtual investor presentations are streamed 
live to an audience viewers that includes business owners, VC’s, Family O�ces, 
Hedge Funds, Private Equity, Crypto Fund Managers, UNHWI Angel Investors, Crypto 
investors, Investment Bankers.

We will co-sponsor your livestream! 
You choose! Either way we market your company event!
We produce your stand-alone event or (2) We produce and co-sponsor your event 
Your company is planning an event but needs a topic and a co-sponsor?
Our CEOSocial.io metaverse made simple livestream webinar is a great 
educational topic to co-sponsor your livestream!
Customize your sponsorship
Don’t have a topic? Need a Co-Sponsor option?

Our metaverse made simple is a great topic! Our livestream is available as real 
estate/virtual real estate debate/discussion series with customizable options to 
complement your event!



Our real estate vs. Metaverse real estate debate/discussion 
livestream series is based on our ebook and blog articles.
We Debate Discuss Metaverse: Trillion $ Virtual Real Estate 
opportunity or boondoggle

Here’s your options:
(1) Sponsor your livestream webinar
(2) Co-Sponsor a livestream webinar with CEOSocial.io
(3) Sponsor a IRL VIP Dinner
(4) Sponsor a Virtual private investor zoom meeting



Here’s our Livestream facts:
We and our partner combine to broadcast your livestream to our communities 
which include the Powerlocalmedia University career center virtual event network (Universities include 
Stanford-Wake Forest-UNLV-UMIAMI and more.

Powerlocalmedia does everything we write the content! Content for newsletter sponsored 
interview, sponsored press release, livestream event, event ad banners- social media posts. 
Contact us today. Event Marketing & sponsorship options start under $1,000!

Livestreaming facts & stats

Virtual live streaming events started as a niche but has rapidly been 
adopted by the likes of Facebook, YouTube, Instagram, Twitter and 
LinkedIN as video continues to dominate social media. It should come 
as no surprise to anyone in marketing that video streaming accounted 
for 75% of all internet tra�c in 2017 and is expected to jump to 82% 
by 2020.
Higher Engagement - According to Facebook, 78% of their users are 
already watching live stream videos – and they spend 3x more time 
watching them, and comment more than 10x more during live videos.



New 2022 Livestreaming facts!

In fact, you can expect to see more virtual events in the near future, especially due 
to their e�ectiveness and convenience. Here is a list of important numbers which show 
what to expect in 2022.
• 92% companies continued hosting virtual events even after physical events resumed
• 46% companies will host more virtual events in 2022 than in 2021
• 59% companies plan to increase their investment in virtual event technology
• 38% organizations expanded their event marketing budgets as compared to 28% in 2020
• 43% companies measure event success by their ROI
• 68% companies measure event success by attendance & attendee engagement
• 63% of respondents already signed up for two or more virtual events in 2022
• 53% attendees experienced ‘virtual fatigue’
• 60% plan to attend more events in 2022 for professional purposes
• 48% companies list pushing attendance as their biggest challenge
• LinkedIn virtual event attendance went up by a record 231%*
*https://www.searchenginejournal.com/linkedin-virtual-event-attendance-up-231/



All of these numbers are proof that virtual events will retain their popularity.
https://www.vfairs.com/virtual-event-stats/ 

Virtual events are a largely untapped opportunity for selling ad placement. As marketers feel a growing 
demand from management to demonstrate an ROI, sponsorship of physical events have come into question 
given how hard it can be to measure success. The world of virtual events solves that problem. This opens 
up the door to raise even more money from sponsorships and ad placements in the virtual world while 
providing concrete evidence on the ROI to your sponsors.
https://www.accelevents.com/blog/how-to-sell-sponsorships-for-virtual-events 



Livestream Advantages
Brand Transparency and Authenticity - As more and more consumers are demanding transparency and 
authenticity from advertisers and brands, live video grows in popularity due to its spontaneous and 
un-editable nature. 

Live streams are perceived as more authentic and personable than a pre-planned social media post 
and audiences are responding well. A study by Livestream found live video to be more appealing to 
brand audiences, with 80% stating they would rather watch live video from a brand than read a blog, 
and 82% saying they prefer live video from a brand to social posts.
Interactive Intimate Connection - The format of live video opens an instantaneous, two-way connection 
between the viewer and the brand. Viewers are able to interact and connect with the brand by providing 
instant feedback and sometimes even participating in the direction of the video content or conversation. 
This strengthens the bond between brand and audience subsequently humanizing the brand in a way no 
other medium currently can.
Better ROI -Live video ads have similar features to video ads coupled with building an authentic connection 
with their targeted audiences. More than 50% of marketing professionals said they have seen the best ROI
from live video than any other social media platform. When audiences feel more intimately towards a brand, 
they have the tendency to convert at a higher rate and live video compels them to do just that.



Ask Us

Contac t  us  today 
to  customize your  
sponsorship!

Ask us about our unique viral virtual 
IRL activation ideas like SWAG Bags and more!

Sponsors get:
• Ad placement before and during livestream event 
• Logo placement on website, newsletter marketing 
 campaigns 
• Team Access to all virtual & IRL events
• Brand In�uencer, Token Drop, E-Book NFT Launch, 
 Hackathon, and �reside chat speaker opportunities 
• Creative virtual activation campaigns

Book a sponsor call:
calendly.com/powerlocalmarketing
or email us: 
marketing@powerlocalmedia.com 


